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A tricky concept



Evolving global trends 

Source: 
Edelman Trust 
Barometer (2020)



What can institutions aspire to?
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Trying to understand trust and food safety in the EU



A very simple view

Source: 
EB Food Safety in the 
EU (2019)



There are big differences across the EU

Source: 
EB Food Safety in the 
EU (2019)



The scientist - EU institution link not that obvious

Source: 
EB Food Safety in the 
EU (2019)



People are simply different

“Generic” trust
Trusts everyone

Source: 
Statistical data 
analysis of EB Food 
Safety in the EU 
(2019)
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What do those “closer” to our work say?



Findings from our reputation research 

Reputation (of public institutions/systems) is "determined by cumulative experiences 
and historic accounts of trustee–trustor relationships"  (Rousseau et al., 1998)

Source: 
EFSA Reputation 
Barometer 2.0 
(publication Q4 2020)



Some determinants of our ‘trustworthiness’

Harmonisation 
of risk 

assessment 
methods

Assistance for 
crisis 

management 
Independence 
& Objectivity

Transparency
Governance

Efficiency

Source: 
EFSA Reputation 
Barometer 2.0 
(publication Q4 2020)



A single topic can dominate the sentiment

Source: 
European Parliament
2017-2108 discourse
analysis

GMOs

General Food Law

Bees
Neonicotinoids

Glyphosate
Pesticides

Not topic-related

Negative Neutral Positive
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Can we (try to) measure this better?



We asked our peers what they think 



Some improvement ideas

Systematic approach to  
analysis of media and 

social media data

Find out a “formal” way of 
analysing “informal” 

feedback

Definition and 
measurement 

harmonisation among 
peers

1

2

3



Communication and engagement leading the way 



Our established communication toolbox



The way we engage with stakeholders

Distributors & Hotels 
Restaurants Catering businesses

Farmers & primary
producers

Business & 
Food Industry

Consumer
organisations

Practitioners’ 
associations

NGOs &
advocacy groups

Academia



The way forward 
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Guided by
EC Transparency 
Regulation 
2019/1381

Quality of science

Preparedness

Audience-first approach

Coordinated communication

Stakeholder dialogue



Thank you!

www.efsa.europa.eu/en/engage/careers

www.efsa.europa.eu/en/rss

Subscribe to

Engage with careers

Follow us on Twitter
@efsa_eu
@plants_efsa
@animals_efsa

www.efsa.europa.eu/en/news/newsletters

@methods_efsa
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